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\ VENTURE

20,000 SF AVAILABLE
DENTON, TEXAS

FOR LEASE

+Box space available
-Great visibility from 1-35E and Loop 288

AREA ATTRACTIONS

BY oot JypENTON EXPLORIUM

N
FLYER/MORE INFO

NATALIA SINGER
214.378.1212
nsinger@venturedfw.com

\\ VENTURE

20,000 SF AVAILABLE
DENTON, TEXAS

FOR LEASE

~Box space available
~Geast visibility from 1-35€ snd Loop 288

AREA ATTRACTIONS

ﬁ Discovery Pork ﬁ DENTON  ENPLORIUM

D
FLYER/MORE INFO

NATALIA SINGER
214.378.1212
nsinger@venturedfw.com

\\S VENTURE

bar«

EXPERENTIAL DOG PARK - BAR - RESTAURANT - EVENT SPACE

SEEKING SITES IN TEXAS

. VENTURE : ;

SEEKING THE BEST
SITES IN THE UNJVERSE!

_FORTHE BESTPIZZA -
IN THE UNJVERSE!

1,200 - 1,700 $F
2nd Gen or substantidal TI -
N. Fort Worth » Keller » NRH »
Coppell » W. Plano » McKinney »

" Rowlett.» Colleyville » Tatooine »

N
d
A
A
W

Southlake » Mesquite» Carrollton

« High density markets with sMuent demographies

ZALAT PIZZA WEBSITE

@00

ERIC ROTHBART ¢ s
C RO COLINTBEANS JOHN DAY JOHN ZIKOS

214.378.1212
ks

EMAIL CAMPAIGNS

Digital Marketing



\ TENANT REPRESENTATION
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COLIN BEAMS

Sewior Viee Presdent

MCGREGOR CONVERSE Ti HEMSOHN
~ Per Prartner

Sender Vice Prealdent

EEMIAMIN HINES SAMARA JANOWSK] REISS WEIL
Partner Assitand Wice Presidest Arsichond Vice President

Mavigating spaces, cultivating lifelong bonds.

HINK LIKETENANTS |

-A FEW OF OUR TENANTS-
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Walmart & WinCo  gmr@m=n

W\ VENTURE

DEPARTMENT FLYER

Print Marketing

<&



CRAFT THE LOFTS AT
%Eo SYLVAN | THIRTY

SITE MAPS

Digital and Print Marketing



ARuNGTON

x

214.378.1212 5906 S. COOPER ST. 4 5906 S. COOPER ST.|
3 g ARLINGTON, TX 233 Dougls Z ARLINGTON, TX

AERIALS

Digital and Print Marketing



ICSC
@RED RIVER

NFERENCE 2023

\ VENTURE

CS

AS VEGAS CONFERENCE 2023

|
L

=] AMY PJETROVIC
214-676-0134 - CELL
S APJETROVIC@VENTUREDFW.COM

N VENTURE

|ICSC PrROPERTY

N\

DALLAS, TEXAS 5
T 214.378.:4212

WWW.VENTUREDFW, COM gz
5235 DOUGLAS AVE STE 720
DALLAS, TEXAS 752250 ¢
T 214.378.1212

- VENTURE
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JOOKLETS
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Digital and Print Marketing



* EPIC TOWNE CROSSING
= - 3154 State Hwy 161, Grand Prairie, TX 75052
Contact: Amy Pjetrovic, Notalia Singer, and Mia Urefia

Epic Towne East Site Plan

GRAND PRAIRIE-MAYFIELD GROVES
SEC SH 161 & Mayfield Rd, Grand Prairie, TX
Contact: John Zikos, Amy Pietrovic, Nick Skalak, and Mia Urefia

THE STAR - FRISCO, TX

SEEKING SITES

DFW, Austin, and San Antonio
Contact: John Zikos and Nick Skalak, Lawrence Wilson

+30,000-45,000 SF

« More affluent trade areas

CHISHOLM TRAIL PKWY

|ICSC ProPERTY BoARDS

Print Marketing - 38” x 43” | Print Marketing - 24” x 727



\ VENTURE q

ICSC RED RIVER 2024

PROPERTY
MANAGEMENT

ENHANCED EXPERIENCES WITH EXCEPTIONAL CARE

“enture Maragement uses the same client-focused
approach in our tenant and vendar relationships that has
become synonymous with Venture. Our sttention to detail
in managing our properties and providing timely and accu
rate reporting has added value te our clients’ properties for
over two decades,

FACILITIES MANAGEMENT SERVICES
DUE DILIGENCE SERVICES
CONSTRUCTION MANAGEMENT SERVICES
FINANCIAL RECORD KEEPING & REPORTING

CSC HINGE

- Ty Ty
¢ VENTURE . - — '

EN
ICSC REDIRIVER' 2023

\\ ICSC RED RIVER 2024

TENANT
REPRESENTATION

A FEW OF OQUR TENANTS

Acme sackrorce

= DRAFTHOUSE »

PENE APRAREL

HIGH S
LA|FITNESS
AL NATURAL  Oczan Brime
@ GRECERS —

Quiseitz ORVIS [iniiion

R

Scconns { Surrwus {@; Walmart
WinGe emZEm

NAVIGATING SPACES,
CULTIVATING LIFE LONG BONDS

e

LANDLORD
REPRESENTATION

WE KNOW RETAIL

OUR GOAL IS TO ENHANCE THE
VALUE OF YOUR REAL ESTATE FROM
BEGINNING TO END.

GROCERY ANCHORED | REGIONAL POWER CENTERS
NEW DEVELOPMENTS | RE-DEVELOPMENTS
NEIGHBORHOOD RETAIL | SPECIALTY | MIXED USE

ICSE REDRIVER 2023

FEATURED RECENT TRANSACTIONS
A | o | @B s, <>

PARTNERSHIP, L.

scso Us REALTY
FINNELL 1D | ACQUISITIONS, LLC
BansE 4499755 3095F

SHoPPES AT
STONBRIDGE, LP 58 DENTON, LTD. E
107,5935F sooarsr 4336058

WIS | & HICHD

REAUESTATE, LC

Larers sasic FA

&

MiLy
F

TRAVIS-BURNETT

CAPITAL
o8 I

MucHACHD

e9305F

sweetgreen

west elm | pramgsTow
nso0se

“
aszsE

 OARD DISPLAYS

Print Marketing - 36” x 93”



RED RIVER 2075 1CSC
OQUR TENANTS

OURTENANTS o

(] w2 b B
AT wwy IG S

TENANT
REPRESENTATION

WE THINK LIKE TENaNT

ICSC ReEp RIVER 2023

Digital Photographs
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Digital Strategy

Marketing

Image and Branding
Consulting

Public Relations

SociaL MeEpiA CoNTENT CREATION

Digital Marketing



All In-One "
ratchet bnd’b’lch 1uﬂg

ALBUM CoOVER ART

Print & Digital Marketing



Methodist

DALLAS MEDICAL CENTER

Methodist

DALLAS MEDICAL CENTER

Opciones de Comida

Dining Options

B Schenkel Tower Vending Machines M Maquinas expendedoras de Schenkel Tower

* Pre-packaged wraps, sandwiches, salads

+ Wraps, séndwiches y ensaladas preenvasados

* Sushi

+ Pre-packaged meals
+ Seasonal fresh fruit
* Pastries

* Snacks

« Beverages

HOURS: All day

LOCATION: 1st floor near Schenkel Tower Elevators

Cafeteria

« Freshley prepared entrées, vegetables,
and sides

* Made to order selections

« Grill-selections rotate: BBQ, Tex-Mex,
burgers, and sandwiches

* Subway sandwiches

« Pizza by the slice

« Soup and salad bar

* Pre-packaged salads, sandwiches,
and wraps

* Sushi

+ Desserts including ice cream

« Fountain and bottled drinks, iced tea,
coffee, and bottled water

HOURS: Monday - Friday 7 a.m. - 9 p.m. / Saturday - Sunday 7 am. - 7 p.m.
LOCATION: 2nd floor across from Human Resourses

* Sushi

« Comidas preenvasadas

« Fruta fresca de temporada
* Pasteles

« Aperitivos

« Bebidas

HORARIQ: Todo el dia

UBICACION: 1 piso, cerca de los elevadores en Schenkel Tower

M Cafeteria

* Platos principales, verduras y recién
acompafamientos recién preparados
« Selecciones hechas a pedido

« Las selecciones de parrilla rotan: BBQ,
Tex-Mex, hamburguesas y sandwiches.

* Sandwiches de metro
« Pizza por porcién

* Barra de sopas y ensaladas

« Ensaladas, sandwiches y wraps
preenvasados

* Sushi

« Postres incluyendo helado

* Bebidas de fuente y embotelladas,
té helado, café y agua embotellada

HORARIQ: Lunes - Viernes 7 am. - 9 p.m. / Los Sédbados y Domingos 7 am. - 7 p.m.
UBICACION: 2° piso frente a Recursos Humanos

M City Coffee Café

Ml City Coffee Café

+ Starbucks’ coffee and specialty beverages
« Pre-packaged sanwiches, wraps, salads

« Café y bebidas especiales de Starbucks
« Séndwiches, wraps y ensaladas preenvasados

* Seasonal fresh fruit
* Pastries and cookies
« Vending machines

o’

HOURS: Monday - Friday 7 am. - 2 p.m. / Saturdays 7 a.m. - 10 am

LOCATION: st floor off the main lobby

« fruta fresca de temporada
* Pasteles y galletas
« Maquinas expendedoras

HORARIQ: Lunes - Viernes 7 a.m. - 2 p.m. / Sabado 7 a.m. - 10 a.m.
UBICACION: 1*piso cerca del vestibulo principal

INFORMATIONAL PosTERS

Print Marketing - English & Spanish



METHODIST DALLAS MEDICAL CENTER — Pavilion Il — 2nd floor

DAY SURGERY/PAVILION SURGERY CENTER
Methodist
DALLAS MEDICAL CENTER

| 2 m B ORI P AEEAS
EMERGENCY MEDICAL CENTER
{ﬁ Colorado Blvd.

1441 N. Beckley Ave.
Dallas, TX 75203

PN
%p/

Beckley Ave.
L
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Sylvan Ave.

d

)
%,

Pavilion Il L
Parking
Accessto
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¢ e METHODIST DALLAS
Department °\ MEDICAL CENTER
1441 North Beckley Avenue

*

Efterson g,

Bishop Ave.
Je

A Hitt \
S/ ~ Auditorium
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@Paviliunu :
Ragiology  EmPloyee Health Cafeteria
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« B : o Methodist

DALLAS MEDICAL CENTER
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Seegers
Board Roon

Medical
Records 4

Guest ————a
relaions /gy
<
Avery Mays _ administration
Meeting Room

Park in the Pavilion Il Parking Garage. The entrance is off Colorado Boulevard.
You’ll be entering the building on the second floor. Take the Pavilion |l elevators to the HOSPITAL

third floor. Look for Day Surgery waiting.

Check in with the person at the front desk.

If you are having outpatient surgery, your stay will be short. You do not need to bring
personal items like toiletries or a change of clothes.

Visitors may be allowed in the recovery room. The nurses will decide based on what

they think is best and safest for everyone. Parking
Medications used during surgery make it unsafe to drive. Plan ahead for a care partner e

to drive you home. For your safety, we do not allow ride-share services. [y
You’ll need to recover for at least one to two hours, longer if the doctor thinks it’s
needed.

Pavilion
1

B16047598900325

INFORMATIONAL PosTERS

Print Marketing



Program Overview

Education

The Methodist Mansfield Diabetes
Education Program is an outpatient
service recognized by the American
Diabetes Association. Our goal is to
empower individuals with diabetes
education to manage their condition
effectively and lead healthier lives.

Itis our mission at Methodist
Health System to improve
and save lives through
compassionate, quality
healthcare,

©
Methodist Methodist

MANSFIELD MEDICAL CENTER

Mansfield
Outpatient
Diabetes
Education
Program

Location:
2700 E. Broad St.
Mansfield, Texas 76063

Recognized by the American
Diabetes Association for

quality, evi

To Schedule an Appointment:
Call: 682-242-4456
Fax Referrals: 682-242-4110

Methodist

MANSFIELD MEDICAL CENTER

L T e e D T 0, S

Personal Diabetes
Management Support

Our Diabetes Self-Management Edl

(DSME) program offers personaiised aunort
fo help you manage your diabetes with confi-
dence. Our services include

1. One-on-One Sessions: Receive individualized
guidance tallored to your needs to help you
successfully manage your diabetes.

2. Group Education Classes: Participate in
interactive sessions designed to promote
healthier Iifestyle choices and improve your
overall well-being

3. Nutrition Education: Learn about
carbohydrate counting, meal planning, and
making healthy food choices to better control
your blood sugar.

4. Goal Setting: Work with our team to set
specific, measurable, achievable, realistic,
and time-bound (SMART) goals for better
diabetes management.

5. Expert Guidance: Benefit from research-
based education provided by a Certified
Diabetes Care and Education Specialist
(CDCES).

Note: A referral from your healthcare provider
Is required to participate in our program

Our Education Can Help You:

Participating in Diabetes Self Management
Education can help you

1. Improve Your Health Metrics: Lower your AIC,

blood pressure, and cholesterol levels.

2. Stay on Track: Effectively manage your
medications and adhere to your treatment
plan.

3. Live Well with Diabetes: Buid the skills and
confidence needed to problem-solve, make
informed decisions, and maintain healthy
blood glucose levels.

4. Reduce Complications: Lower your risk of
serious diabetes-related complications, such
as stroke, heart disease, blindness, kidney
disease, and nerve damage.

5. Enhance Self-Management Skills: Feel
empowered to take control of your health
through effective diabetes self-management
strategies.

INFORMATIONAL BROCHURE

Diabetes Self Management
Education Topics

Our education sessions cover a wide range of

topics to equip you with the tools and knowl-

edge you need to manage your diabetes,

including:

1. Understanding Diabetes: Learn about the.
different types of diabetes, how it affects
your bodly, and available treatment options.

2. Healthy Eating: Discover how to make
nutritious food choices, count carbohydrates,
and plan balanced meals.

3. Staying Active: Explore ways to incorporate
physical activity into your daily routine to
improve blood sugar control.

4. Medication Management: Understand the
role of medications in diabetes management
and how to take them as prescribed

5. Blood Sugar Monitoring: Learn how to
monitor your blood sugar levels and interpret
your results.

6. Managing Highs and Lows: Gain strategies
for preventing and managing high or low
blood sugar episodes, as well as managing
your diabetes when you're sick.

7. Preventing Complications: Discover ways to
reduce your risk of long-term complications
associated with diabetes.

8. Healthy Coping Skills: Develop stress
management techniques and access ongoing
support to help you navigate the challenges
of living with diabetes.

Levrenseio e

Print & Digital Marketing



HILTON KENNEDY Property

property
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Hilton Kennedy
Eci:\;r?ﬁ;%rowth
Rest In Peace

Group

1K

Hilton Kennedy

Property | RIP

Group

Divorce
FamilyGrowth

Loco REDEsSIGN

Print & Digital Marketing




SociaL MEDIA CoNTENT CREATION

¥ 2 g PO T
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]—,K .3,213s5quarefeet 4 bed/3 bath
PN - 2 car garage Pool & Spa

3723 ROYAL LANE
AAAAA S, TX 752293

Digital Marketing
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' hiltonkennedypropertygroup . hiltonkennedypropertygroup . hiltonkennedypropertygroup

3723 RovaL Lang, Dauas, TX 75229

oAl
-

« 3,213 square feet  « 4 bed /3 bath
« 2 car garage « Pool & Spa OsQ 2 ¢

hiltonkennedypropertygroup LOCATION ...READ ALL

iy —
$84:‘9"‘”9“99 3723 ROYAL LANE ABOUTITI!
DALLA TX
’ S 752293 Check out the numerous entertainment, retailers, and
dining options just minutes from 3723 Royal Lane in

04 Q fz, v m 04 Q fZJ v N Dallas, Texas!!

hiltonkennedypropertygroup @ FOR SALE @ hiltonkennedypropertygroup THIS BEAUTY IS FOR &% 4 minutes to the nearest grocery store
SALE!! &8 8 minutes to the Dallas North Tollway
3723 Royal Lane is on the market 11 &8 8 minutes to 1-635
Check out these unique features of 3723 Royal Lane. . &8 10 minutes to The Galleria - Dallas
9 Preston Hollow area of Dallas ‘
@ $849,999 The 3,213 sq ft floorplan is ideal for modern life and | Contact Matt Hilton (214.632.1020) or Jordan Kennedy
42 3,213 8QFT entertaining, while the pool, spa, and walk-in attic storage (214.492.9463) at Hilton Kennedy Property Group for
b 4 bed/\’ '3 bath enrich‘daily living. The wall of wir]dows over Iooking the more information!
& 2 car ga;age sparkling pool allows for natural light to freely flow into the
. 367 acres (oversized lot) house. Four generous bedrooms and three full baths offer #homesweethome #perfectlypleasant #dallasrealtor
e ample space for you and your guests. #dallasrealestate #dfwrealtor #dfwrealestate
#realestateagent #newlisting #realestateforsale
#realtorsofinstagram #realestateexpert #realestatesales
#realestatemarketing #business #realestatemarket
@ O\ @ O\ @ O #dallastexas #dallasg#thonkennedypropertygroup

@jordanskennedyrealtor @iammatthilton

#_, Swimming pool and spa

SociAL MEDIA CoONTENT CREATION

Digital Marketing



OUR MISSION

“Our mission is to empower real
estate professionals with fast,
reliable delivery an
installation of signs and
lock-boxes. We elevate your
business’s visibility with
timely, professional service and
clear communication-ensuring
every listing makes its best first
impression.”

OUR VISION

"We envision a future where real
estate professionals effortlessly
connect with their communities
through seamless. innovative
delivery solutions. At Delivery
Dudes, we set the standard for
reliability and service,
transforming property marketing
with technologu, trust, and
excellence-building confidence,
partnerships, and vibrant
neighborhoods one sign and
lock-box at a time."

" CONTACT US

Hire us to become one of
your greatest resources.

Q) 209.969.8819

@ waw. DeliveryDudes . net

M DeliveryDudesdfwagmail . com

501 W. President Bush Hwy
Suite 125
Richardson, TX 75080

INFORMATIONAL

JELIVERY
JUJES

Real Estate.
Real Dudes.
Real Leverage.

v
SIGNS, & RIDERS
& LOCKBOXES,

Ever been caught in the elements
while putting out a real estate
sign (OH and your going to a meeting
right after)?

I bet you said, "Ugh, yes!"
How about driving across the
metroplex in rush hour to deliver a
lockbox?

"Well of coursel"

What about picking up a sign &
lockbox on the day of closing (and
your child's birthday party is
about to start)!?

"Yes, that's the worst!”

a\
. ST
\0CK 20

=

TIME
CONVENIENGE
LEVERAGE

We strive to make the process
of delivering a yard sign
and/or lockbox and picking
them up for you as seamless

as possible. ..giving you MORE
time to get MORE listings!

We store your signs and
lockboxes for FREE.

We serve anywhere within the .
DFIl Metroplex.

BROCHURE

PRICING

(within primary delivery zone)

“H» Frame Yard
Sign/Lockbox
(Installation or
Removal)

“Colonial® Frame
Yard Sign/Lockbox
(Installation or
Removal)

Supra Lockbox rental
(per listing, if
needed)

Rush fee (service
requested to be done
within 24 hours)

Yard Sign/Lockbox
storage

sl

EACH

il

EACH

el ]
el ]
FREE

Scan the QR code for
pricing & ordering, and
to learn more on how to

become a SUPERSTAR.

Print & Digital Marketing
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JELIVERY
JUOIES

MICHAEL PENTECOST
Delivery Dude

MATT HILTON
CEQ / Founder

Q 501 W. President Bush Hwy
Suite 125, Richardson, TX 75080

Q 501 W. President Bush Hwy
Suite 125, Richardson, TX 75080

. 169,969,881
B4 DeliveryDudesdfw@gmail.com

€ 4699608819
24 DeliveryDudesdfw@gmail.com

Real Estate. .. . 274
Real Dudes. * , /4%
Real Leverage, /"7,

Real Estate. .. , 274
Real Dudes. * , /it
Real Leverage. 7"

 USINEss CARDS

Print Marketing



JELIVERY
dUJES

)

BRAND
GUIDELINES

Index

Introduction

Founded by Matt Hilton and his
son, Harrison in 2022. After
years of a robust sellers
market, Matt identified a need
in his area for a sign and
lockbox delivery company to
leverage his time as a
producing agent. We serve

anywhere within the DFW
Metroplex and we store your
signs and lockboxes for FREE.
We strive to make the process
of delivering a sign and/or
lockbox and picking them up

for you as seamless as
possible...giving you more
time to get more listings!

Mission & Values.
Logo Overviem. .
Logo Variation.
Brand Fonts

Brand Color.....

Photography/Imegry

Brand Tone of Voice.
Resources. .
Chain of Command-

Contact Information-

Introduction

pg.02
pg.03
pg.04-05
pg.06-07
pg.08-9
pg.10-11
pg.12-15
pg.16-18
pg.20-23
pg.24

Mission and
Values

JELIVERY
JUJES

Delivery Dude’s

mission and vision
drive our purpose,
culture, and long-

O term goals. By

aligning stakeholders
@ P and keeping us focused
2
S alES B&
) -

OUR MISSION

on our alues and

destination, these

a0

OUR VISION

attributes define ou:
company character

and ensure a
well-rounded business

Our mission is to empower real estate professionals by
providing fast, reliable, and precise delivery and
installation of signs and lockboxes. We are dedicated
to elevating your business’ visibility and accessibili-
ty with service that is timely, professional, and
courteous. With a commitment to meticulous care and
clear communication, we strive to be the trusted
partner you count on to represent your brand with
integrity and excellence-ensuring every listing makes
its best first impression.

We envision a future where cvery real cstate
professional effortlessly connects with their
communities, empowered by seamless and
innovative delivery solutions. Delivery Dudes
aspires to set the industry standard for
reliability and service, transforming the
experience of property marketing through
technology, trust, and a relentless pursuit of
excellence. By continually evolving with the
needs of our clients, we aim to inspire
confidence, cultivate long-lasting
partnerships, and help shape dynamic neighbor-
hoods—one sign, one lockbox, one successful
connection at a time.

RAND GUIDELINES

Print & Digital Marketing




Logo Overview Logo Variations

Acceptable

The main final logo is Vuric‘ltions of the Delivery
be used per this page. ) Dudz s logolneidskto be
Any other variations, used properly to keep a

e e i consistent brand presence.
page. Final Icon The dark blue brand color @

JELIVERY
_ . is the predominant color dDUDOES
The final logo icon in the logo. The accent JELIVERY
should be used as an color, pure orange is the dUDJES
alternative option or secondary color serving in
uccent»depending on the DELIVERY SIWUH t({ accent the dark
marketing collateral. OUJES Ue ERle, @ DOELIVERY
dUDES

. The logo may be used in 4
P1 leaderst

'ease see- eadership . different variations only.
TRED GUEEEIEnE. Final Logo Any other variations need
to be approved by leader-
ship.

JELIVERY
dJUJES

Unacceptable Primary Font RAMA GUTH'G E

A primary font is critical

DON'TS DON'TS for establishing consist- used for headings, titles, and hranding
Change the color of the text . ; ent brand identity, elements, demanding attention and
grﬁgzg: EE: ?(l)gct:ement of the text . Sﬁgﬁgi :RZ g‘f},ﬁémiﬁttgi the icon enhancing readability, and g

+  Change the shape of the icon
+  Change the background other than
displayed on the previous page

) h '
eI [Bmee] FomGEnEia- reflecting a brand's personality.
ty across all platforms.

It serves as the main FONT STYLE: Regular, Semibold, Bold

Change the shape of the font
Change the background other than
displayed on the previous page

typeface for logos and

headers, creating immedi- ABCDEFGHIJKLMNOPQRSTUVW

JELIVERY
JUJES

ate recognition and a
professional, cohesive
image. Key benefits include ABCDEFGHIJKLMNOPQRSTUVW
improved hierarchy, ..

stronger emotional connec- abcdefghijklmnopgrstuvw
tion with the audience,

and versatility across ABCDEFGHIJKLMNOPQRSTUVW
digital and print. abcdefghijkImnopgrstuvw

abcdefghijkImnopgrstuvw

JELIVERY
JUJES

BRAND GUIDELINES

Print & Digital Marketing



